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19 April 2016 

Dear Netflix (NFLX), 

Thank you so much for saving “The Little Prince” (TLP) 
movie.  I hope you understand that you have the equivalent of 
the proverbial grail in your hands — which makes you like the 
Knights of the First Crusade as seen in the Indiana Jones 
movie which featured Sean Connery as professor Henry Jones 
as Indy’s dad. 

When it comes to this movie, what’s essential IS invisible to the 
eye: 

➡Labor of love 
➡An International fan base for the book and now movie 
➡Sounds (and Sound track) truly facilitate the storytelling 

and make the movie 

I will delve into these three points in another letter.  For today, 
let’s focus on the opportunity. 

Opportunity knocks: 

Please hear me out, for I see The Little Prince as a true breakout 
for Netflix.   
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http://indianajones.wikia.com/wiki/Knights_of_the_First_Crusade
http://www.imdb.com/title/tt0097576/?ref_=nv_sr_2
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Sure Amazon strategically announced their $8.99 streaming 
package just as you were about to release your earnings, and 
the media ran wild with the news.  I shrugged it off because to 
me, your mission is (and can be) much higher. 

Amazon wants to sell “stuff.”  That’s no secret. 

As I see it, Netflix has been in the “distribution of 
entertainment” business for a long, long time.   

Amazon is using their $8.99 streaming to gain more shoppers 
signing up for Prime.   

Netflix continues to expand the availability of content that 
entertains and informs while growing the number of 
subscribers / viewers internationally.  At least, that’s my 
perception. 

Back to The Little Prince grail.  It could serve as the key to a 
“creative content continuum.”  I see Netflix as a potential 
patron of a creative content “maker movement,” which would 
lead to more engagement with viewers along with an endless 
source of materials to be distributed via streaming. 

The flow as I see it: 

➡TLP the movie engages the viewer 

➡The viewer is inspired to make relevant “fan-fiction-like” 
stories. 
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➡Voted up “fan stories” are distributed via Netflix streaming 

➡Which inspire more viewers to create more content which can 
be streamed. 

Get it? 

A brilliant writer / thinker named Dorothy Sayers talked 
about the trilogy of Idea, Energy & Power, as a way of 
summing up how we are all “makers” with the potential to 
create.  This is modern version of her concept. 

Please ponder that concept. 

I have a Part 2 of my Dear Netflix that hits upon how you can 
build off The Little Prince movie to get to the above.  Stay 
tuned. 

Thanks for reading! 

Best Regards, 

Annie 
Annie Gladue 
Jedemi 
annie@jedemi.com 
415-302-8990 
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